FOTURMICH

Usr: egresos

MICHOACAN
Estado Analitico del Activo
Del 01/ene./2022 al 30/sep./2022

FOMENTO TURISTICO DE MICHOACAN

Fechay | 12/oct./2022

Rep: rptEstadoAnaliticoDeActivosYPasivos_R (Cifras en Pesos) hora de Impresion | 11:54 a. m.

Concepto Saldo Inicial | Cargos del periodo| Abonos del periodo Saldo Final | Variacién del Periodo

ACTIVO $51,921,581.09 $159,142,154.88 $27,358,164.49 $183,705,571.48 $131,783,990.39
ACTIVO CIRCULANTE $3,668,738.80 $26,136,191.93 $25,584,073.82 $4,220,856.91 $552,118.11
EFECTIVO Y EQUIVALENTES $566,328.33 $18,339,860.51 $17,860,197.24 $1,045,991.60 $479,663.27
DERECHOS A RECIBIR EFECTIVO O EQUIVALENTES $3,102,410.44 $7,755,627.91 $7,722,876.58 $3,135,161.77 $32,751.38
DERECHOS A RECIBIR BIENES O SERVICIOS $0.03 $40,703.51 $1,000.00 $39,703.54 $39,703.51
INVENTARIOS $0.00 $0.00 $0.00 $0.00 $0.00
ALMACENES $0.00 $0.00 $0.00 $0.00 $0.00
ESTIMACION POR PERDIDA O DETERIORO DE ACTIVOS CIRCULANTES $0.00 $0.00 $0.00 $0.00 $0.00
OTROS ACTIVOS CIRCULANTES $0.00 $0.00 $0.00 $0.00 $0.00
ACTIVO NO CIRCULANTE $48,252,842.29 $133,005,962.95 $1,774,090.67 $179,484,714.57 $131,231,872.28
INVERSIONES FINANCIERAS A LARGO PLAZO $46,010,233.93 $0.00 $0.00 $46,010,233.93 $0.00
DERECHOS A RECIBIR EFECTIVO O EQUIVALENTES A LARGO PLAZO $0.00 $0.00 $0.00 $0.00 $0.00
BIENES INMUEBLES, INFRAESTRUCTURA Y CONSTRUCCIONES EN PROCESO $2,650,406.04 $132,779,585.26 $1,774,090.67 $133,655,900.63 $131,005,494.59
BIENES MUEBLES $968,285.97 $226,377.69 $0.00 $1,194,663.66 $226,377.69
ACTIVOS INTANGIBLES $0.00 $0.00 $0.00 $0.00 $0.00
DEPRECIACION, DETERIORO Y AMORTIZACION ACUMULADA DE BIENES -$1,376,083.65 $0.00 $0.00 -$1,376,083.65 $0.00
ACTIVOS DIFERIDOS $0.00 $0.00 $0.00 $0.00 $0.00
ESTIMACION POR PERDIDA O DETERIORO DE ACTIVOS NO CIRCULANTES $0.00 $0.00 $0.00 $0.00 $0.00
OTROS ACTIVOS NO CIRCULANTES $0.00 $0.00 $0.00 $0.00 $0.00
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